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OAOKAHPQZAME TO NMPQTO AMNOTEAEZMA
TOY EPFOY MAZ!

To épyo GREEN Factor ctoxeUeL otn dnpLoupyia epyaleiwv KAl EVKALPLWY yLa TNV EKMaidevaon
KaL T OUPHETOX TwV VEéwv Evpwmaiwv moALtwv, TPOoKeLPévOu va avantuxBei pra véa
vooTtpoTtiia yLa tn dnproupyia Lo BLWOLPWY CUPTIEPLPOPWYV, ETTLAOYWYV Kal LEEwWV Ttou Ba €xouv

avtiktuto BpaxumpoBeocpa KalL pakpoTtpdOeopa.

To mpwto Brpa tou €pyou ntav n avamtuén tou GREEN
Factor Pathway yLa tig aAAay€g 0Tn CUPTIEPLYOPA KAL TNV
nepLtfarlovtiky evaitcbntomoinon Twv VEWV KAl TLG
TEPLPBAANOVTLKEG TIPOKANCELG, OTIWG TPpoPAETeETAL €TioNng
amoé to Evpwtaiko Mpdoivo ZUPPwVo.

H aAlayry oupmeplpopdg TwV VEWV Ba amoTeEAETEL TO
onuelo KAPTAG yla va ylvouv TILo ouvelsntomoLlnpévol
TOAlTEG KOl evnUEpwWHPEVOL TpAoLvoL ETLXELPNUATLEG,
HEOW TNG amMOKTNONG TPAKTIKWY YVWOEWV Yyld TNV
mMpdoLlvn CUPTIEPLPOPA OTNV KaBnuepwvr toug LW WG
ToAltec.
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Research desk

To PR1 meplAapBavel €vav KATAAOYO KAAWYV TMPAKTLKWV aTIO
TNV EUpwTn KAl TG XWPEC TWV ETALPWYV OXETIKA HE TLG
TMPACLVEG OCUMTIEPLPOPEG, HE OTOXO TNV Tpowblnon 1Ing
aAAaynG TNG OUPTIEPLYOPAC TWV VEWV TOALTWV. a tnv
avamtuén TOu Tpaypatomolnbnkav  €pEUVEC  yLa  TOV
EVIOTILOPO TWV TILO ONPAVTLKWY KEVWV CUUTIEPLYOPAC TWV
VEWV o€ Topelg tng kaBnueplvng CwnAg yLa tnv emiteuén
aTIOTEAECPATLKOU HakpoTpdBeopou  avtiktumou  (TL.X.
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The impact of this type of communication Focus on the benefits

on brand image is weil known: according of sustainable Add itiona I l n k
(o the Denjean & Associés survey, for Ptk gt

67% of French people, a positive CSR mrt;ar.wes Gl‘?d
policy improves their perception of a communicate them!
company that they do not like at first

To 6eUTEPO PEPOG TOU PRT EMIKEVIPWVETAL OTLG MPAGLVEG TIPOKANCELG,
avaAlovTag TLG TPEXOUOEG TACELG OTNV TIPACLYN ETILXELPNHPATLKOTNTA KAl
tn &Lddoon tng otnv Eupwtn, pe LSlaltepn €Pg@acn OTLG XWPEG TWV
etalpwv. H €kBeon Paociletal o€ €peuva KAl OUVEVTIEUEELG OPASWV
gotlaong mou mpaypatomoLlOnkav og €BVLKO emimedo.
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2YNANTHZH TQN ETATPQN TOY EProy

LTov mepaopévo NoguBpLo mpaypatomotlOnke oto Mapiot n
MPWTN SLakpatiLki cuvdavinon tou £pyou Green Factor,
otnv omola ouppeteixav etaipot amd tnv ItaAla, tnv
lomtavia, tnv EAAGSa, tnv ToexLkn Anpokpatia kat tn FaAAla.
®LAo&evrBnKe amod TOV CUVTIOVLOTH, TOV Opyaviouo ejuniors,
To ypagelo tou omolou Bploketal oto 2006 SiapepLopa tng
TTOANG.

OL etaipol ouvavinBnkav kat oulntnoav ta kKupla
EMLTEVYPATA TOU €pyou, KaBwg kat ta kabrnkovta Tou
gpxovtal KaL toug mépoug ToU Ba TPEMEL va TAPAYEL O
KaBévag amo autoUlg.

Mpwta am' OAa, oplotikomoinoav to Teplexouevo tou Green Factor Route, Tou TpwToU
ATIOTEAECPATOC TOU £€PYOU PaAC, ME ETILKEPAAR ToVv opyaviopo KVELOCE R&D&! (lomavia).

IxedLaotnkav eniong ta emopeva Brjpata tou €pyou mou Ba mpaypatomolnbolv:

Blvteookomnpéva cepwvapia (PR2). Autrp n oepd Bivteo Ba avamtuxBel yia va Swoel
TIPOKTLKEG 06Nyleg KAl CUPPBOUAEG yla va emnpedoel tn vootpoTtia, tov tpodmo (WNG Kal TLG
KaBnuePLVEG ETLAOYEC TWV VEWV. O KUPLOG 0TOX0C Pag Pe autov tov mopo sivatl va del&oupe
OTOUG VEOUG TIOALTEG OTL PTtopoUV va ylvouv evepyd peAn tng aAllayng. O opyaviopog Spolek
Pelican, o etaipog pag amd tnv Toexikn Anpokpatia, Ba cuvtovicel ta Bivieo, aAAda kdbe
etalpog B6a mapayel €va 3 Vo Bilvteo ylLa ta emAsypéva Bépata, ta omola slvat ta €EAC:
5Lad00n Kal PETAWYOPEG yLa To ejuniors, amoBAnta yta to Pelican, veEpO KAl KATAVAAWTLKEG
ouvnBeteg yia to KVELOCE, mpdaotlveg mpwtoBouAieg ylta to Permacultura Cantabria, evépyela
yLta to JO Consulting kat mpaocivn €MLXeLpNUATLKOTNTA yLa To IED.

WneLako matyvidomoilnpévo pabnpa (PR3), to omolo Ba amoteAeital amnod mMEVTE eVOTNTEC:
Evotnta 1 - Ae§Lotnteg yLa emuxetpnpatieg (Pelican)

Evotnta 2 - Zuyypagn emxeLpnUatikou oxediou (ejuniors)

Evétnta 3 - MdpkeTLvykK Kal emikolvwyvia (KVELOCE)

Evétnta 4 - Ixedlaopog emevdéuoswy (IED)

Evétnta 5 - TxedLaopog pLag L&éeag epyou (Permacultura Cantabria)

TéAog, o opyaviopog Permacultura Cantabria mapouciace to mMpoypappa ylta TNV KATApPTLON
TWV VEWV TTou Ba mpaypatomonBel oto Penagos (lomavia) amd tig 30 Malou £€wg TLg 6 louviou
2023 p€ OUVOALKA 12 CUPPETEXOVTEG.

\Q AkoAouBnote pag yLa va pabete yra 0Aa ta emitelypata tou €pyou! r@ 0 m

Co-funded by To £€pyo autod xpnpatodotrBnke Pe TNV uttootrpLén tng Eupwraikng Emitporrg. To mapov £yypapo
avtikatomtpilel Tig amoelg JOVO TwV CUVTAKTWY TOU Kat n Emitportr] Sev pépel kapia eubuvn yla

the European Union \ , , , \
OTIOLASATIOTE XPrON TWV TTANPOYOPLWV TIOU TIEPLEXOVTAL OE AUTO.



https://www.instagram.com/greenfactor_project/?next=%2F
https://www.linkedin.com/company/green-factor-project/?viewAsMember=true
https://twitter.com/home

